Abstrak :

Penclitian im bertuj i garuh WOM, bmnd:mage.danpenened
value terhadap keputusan pcmbchan pada klinik } ikan clmoist di |
Pendek yang di yaitu & itatif. Sampel diambil scbhanyak 60
den dengan lkan data melalui penyebaran kuesioner yang di s
olch pelanggan klinik kccannkan elmoist, Populasi dalam pcnclman ini ldalah
pelnnggxn yang pernzh datang ke klinik & ik elmom Penelitian ini
uji vali 1 reabilitas, multikol i kedastisi nnahsls
regresi bcrganda uji t, serta kocficien determinasi (R*). Pengujian hipotesis
menggunakan uji t yang menunjukan bahwa WOM berpengaruh secara signifikan
dan positif terhad. beli Nnmun sebaliknya, braml lmage udak
memberikan pcngamh yang slgmﬂkan had:
perceived value mempunyai pengarih yang po:mr dnn signifikan terhadap
keputusan pembelian sama seperti WOM. Temuan ini diharapkan dapat menjadi
landasan bagi klinik kecantikan elmoist dalam v strategi
berbasis pengalaman dan nilai yang dirasakan pelanggan.
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Abstract :

This study aims to assess the influence of word of mouth (WORD OF MOUTH),
brand image, and perceived value on purchasing deci: ulon: at Elmmsl Bmurv Cl Imu-
in Lumajang. A quanmamz approach was emploved. The

involved 60 particiy who were of Elmol:t. with data collected
through the direct distribution of questionnaires. The subjects of this research
consisted of individuals who had previously visited the Elmoist Clinic. The
analytical procedures included validity tests, normality tests, reliability tests,
multicollinearity. heteroscedasticity, multiple linear regression, t-tests, and the
coefficient of determination (R°). Hypothesis testing was carried out using the t-test
method, which revealed that word of mouth has a positive and significant impact
on purchasing decisions. Conversely, bm'ml lmage did lml slmn a statistically
significant rek hip with purchasii M. , perceived value
exerted a similar influence as uvml of mnulll demonsirating balh a positive and
significant effect. These findings are expected to serve as a strategic foundation for
Elmoist Clinic's management in formulating marketing approaches based on

experience and p ived value.
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