
Segmentation, Targeting and
Positioning in Determining

Product Purchasing Decisions
by Surendra saini

Submission date: 11-Jan-2024 04:00AM (UTC-0500)
Submission ID: 2268903134
File name: 2._924-Article_Text-4523-2-10-20230626.pdf
(323.97K)
Word count: 6498
Character count: 35443



1

1

3

3

4



4



1

1

1

1

2

2
2

2

2

2

2
2

2

4



1

1

2

4

5

5

5
5

5
5

5



1

1
1

2

2

4

5



1

1

2

2

3

4



1
1

2

4



4



4



1
1

1

4



15%
SIMILARITY INDEX

16%
INTERNET SOURCES

2%
PUBLICATIONS

2%
STUDENT PAPERS

1 6%

2 3%

3 2%

4 2%

5 2%

Exclude quotes Off

Exclude bibliography On

Exclude matches < 2%

Segmentation, Targeting and Positioning in Determining
Product Purchasing Decisions
ORIGINALITY REPORT

PRIMARY SOURCES

garuda.kemdikbud.go.id
Internet Source

e-journal.ikhac.ac.id
Internet Source

Submitted to Badan Pengembangan dan
Pembinaan Bahasa Kementerian Pendidikan
dan Kebudayaan
Student Paper

eprints.unmer.ac.id
Internet Source

journal.stkipsingkawang.ac.id
Internet Source


