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Abstract

The emergence of smartphones is one of the impacts of technological development. OPPO is one of the most

popular electronic and technology service providers in the community. smartphones OPPO brandhave good

product quality, brand image known to the public and smartphones are OPPO brandable to influence people's

lifestyles. The purpose of this research is to knoweffect of Product Quality, Brand Image and Life Style partially or

simultaneously theon Purchasing Decisions. The subject or location in this study is in Khally V Cell Candipuro,

with 60 respondents using thesmartphone OPPO brand. The sampling method used in this study was purposive

sampling. The data analysis technique used in this study is multiple linear regression analysis. The results

showed that partially product quality andvariables life style significantly influence purchasing decisions. As for

thevariable, it brand image does not significantly influence purchasing decisions. The results simultaneously

show that the product quality,variables brand image and life style have a simultaneous effect on purchasing

decisions. With detrminas coefficient (R2)of 55.3% shows the influence of the independent variables on

purchasing decisions, while the remaining 44.7% of purchase decisions are influenced by other variables not

examined in this study.
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